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Regional Carbon Sequestration 
Partnership Program 

2 
Southwest Partnership 
 CO2 Sequestration 



Many Projects and Many Players 
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The Range of Project Outreach Roles 
General'Informa,on''
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Outreach'Manager'
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The Range of Project Outreach Roles 
General'Informa,on''
Outreach'Manager'
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The Range of Project Outreach Roles 
General'Informa,on''
Outreach'Manager'
Advisory'Panel'Member'
Site'Outreach'Materials''



All Team Members Have a Role  
in Outreach 

Media'Rela,ons'
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All Team Members Have a Role  
in Outreach 

Landowner'Rela,ons'



Media'Rela,ons'

Stakeholder'Rela,ons'

Landowner'Rela,ons' Educator'Liaison'

And They Need to Play Their Role 



Public 
Outreach Project  

Information Dissemination Methods 
Public Web site 
Decision maker sessions 
Community information sessions 
Project-specific materials 
Project outreach advisory groups 

Match the Approach to the Audience 



Bell Creek CO2 EOR Project 

Enhance 
Existing Project Efforts 



Provide Project Specific Materials 



That Help Project Partners  
Tell Their Story 



Help Amplify Existing Project Efforts 

Water and Soil Gas Monitoring 



Landowner Outreach 



Go Beyond the Project 

Public 
Outreach 

Regional 

Public Web site  
Broadcast Documentaries  
Teacher workshops  
Libraries 
Decision maker sessions 
Collaborations  

Project  

Public Web site 
Decision maker sessions 
Community information sessions 
Project-specific materials 
Project outreach advisory groups 

Information Dissemination Methods 



Make Products to Fit Audiences 

www.undeerc.org/PCOR 



Get Feedback   

•  Technical peer review  
–  Internal 
–  External/Technical Advisory Board 

•  Master teachers collaborations and focus group 
•  Public focus groups 

Feedback'improves'
informa,on'dissemina,on!'



Track the Effort 

•  750 Broadcasts  on public 
television  

•  213 libraries in 7 states 
and Alberta, CA 

•  1205 teachers in 8 states 



10,000 Visits in FY2014  

www.undeerc.org/PCOR 



Contact Information 

Energy & Environmental Research Center 
University of North Dakota 
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Disclaimer 
This presentation was prepared as an account of work sponsored by an agency of the 

United States Government. Neither the United States Government, nor any agency 
thereof, nor any of their employees, makes any warranty, express or implied, or assumes 
any legal liability or responsibility for the accuracy, completeness, or usefulness of any 

information, apparatus, product, or process disclosed or represents that its use would not 
infringe privately owned rights. Reference herein to any specific commercial product, 
process, or service by trade name, trademark, manufacturer, or otherwise does not 
necessarily constitute or imply its endorsement, recommendation, or favoring by the 
United States Government or any agency thereof. The views and opinions of authors 

expressed herein do not necessarily state or reflect those of the United States 
Government or any agency thereof. 

 


